
Col Bedi is the CEO and CMD of Tulip Telecom, a leading data telecom provider 
that has set up India’s largest VPN network and provides enterprises with 
connectivity in over 1000 cities, both wirelessly and on fibre.

“And miles to go before I sleep…”

in an environment where I get to 
live my passion. As we grow, our 
commitment to ensuring an elevated 
quality of service will continue to be 
in the forefront. Each Tulipian has 
and will continue to play an integral 
role in helping the company reach the 
pinnacle. 

From where I stand, I see the 
company moving in only one direction 
– more GROWTH! And till such time, 
I can only remember Robert Frost’s 
words and look forward to what the 
future holds. 

I can distinctly recall the time when 
we made a humble beginning as 
software resellers. Though the 
primary objective at that point 

was to keep the basics in place 
and simultaneously evolve with time, 
my vision was to make TULIP the 
trusted advisor to its customer. 
As we gradually moved from being 
a hardware vendor catering to 
segments as niche as wireless, we 
managed to leave a mark as an end-
to-end connectivity service provider. 

It was this new-found position 
that really gave us a good standing 
in the market. 

I feel incredibly blessed to be 
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Sanjay Mehta is CEO, MAIA Intelligence, a fast-growing company that is  into 
developing powerful Business Intelligence reporting and analysis products.

“My dream is to create products for the largest 
untapped market in the world—India”

application space. And today, I would 
say I have so far been successful. 

I remember a time in the 90s 
when CEOs or MDs of many firms 
used to query the need for e-mail in 
the company. They used to think that 
if they could survive and do business 
without using e-mail, so could the 
other employees of the company.  
Suddenly, in a decade, we all 
witnessed how this small application 
called e-mail has transformed the 
way we communicate. We anticipate 
a similar situation happening with 
BI application tools also, which, as 
per my perception, is following a 
trajectory leading to an explosion that 
may find adoption at a mass level.  

The Indian market is about 
a lot of people consuming 
technology in small portions. 
But even those add up to 

a lot. Indians surely are users of 
technology, but we cannot copy what 
the West does or the way it works. 
What India needs are technology 
products that are simple to purchase, 
do not cost the earth and have 
relevant  features. 

My dream is to create products 
for this largest untapped market in 
the world.

I had a dream of driving one 
company, which could take up the 
challenge to create a successful IP 
(intellectual property) brand in the 
software products arena, which is a 
less explored area by Indian software 
majors, especially in the enterprise 

The success of a company is fuelled 
by many things. One of them is  the  
CEO’s dream. To commemorate our 
17th anniversary, we approached 25 
CEOs and asked them to share their 
dreams with us. The write-ups are 
spread across this issue...

Col Bedi, CEO and CMD, Tulip 
Telecom
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